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COLAGENE™ CREATIVE

ILLUSTRATION
CLINIC

The inspiration behind this innovative agency was a desire to change

° AN EXPE R | EN C ED AG EN CY the status quo in the fields of media and image - a well-worn cliche,
IN THE WORLD OF THE IMAGE but one that would quickly take flight. Born of a common enthusiasm

for painting, fashion, graphic design and advertising, Colagene was

founded in Montreal in 2001. Co-founders Brisson and Sillard, both

® TH REE O FFl CES TO SERVE passionate about design in all its forms, got off to an explosive start
YOU ON BOTH Sl DES OF TH E and steadily began to build a community of exceptional artists.

ATLANT|C Very early on, illustration became the main focus of their project -

Colagene’svisionaryspiritbreathed newlifeintothe traditional market

. PARTN ERSH | PS | N A DOZEN of image production, and the agency soon found its way into market

niches. The response to the venture was overwhelming, and in 2003,

EU ROPEAN AND NORTH the team started earning recognition for its work through various
AM ER'CAN COUNTR'ES competitions and prestigious contracts. Armed with enthusiasm

and ambition, the agency worked its charm on North America,

followed by Europe.
« OVER 300 SATISFIED CLIENTS
By popular demand, and supported by a growing number of partner-
ships, in 2008 Colagene opened a second branch in Paris. A London
o 30 TALENTED ILLUSTRATO RS office soon followed in 2009, with the agency setting its sights on
new creative challenges. The resulting richness of its portfolio is the

mark of a fresh and distinctive spirit, a special stylistic touch made

® M | I_I_l O NS O F G R EAT | D EAS possible by the inspiration and cultural influence of its members.
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GRAPHIC SERVICES
THAT ARE
SPECIALIZED,
CUSTOMIZED,

AND PAINLESS!
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STRATEGIC AESTHETICS CLINIC I

Colagene has a reputation as an innovative and competitive illustration
agency - renowned for its unique concept, insatiable thirst for new chal-
lenges, and above all, the quality of managerial involvement in projects. Our
trademark is the Clinic, a customized service that aims to emphasize beauty
in business projects. At Colagene, ‘taking care of your image’ is more than
just a figure of speech - for every project, we highlight the best qualities, using

surgical precision to give life to innovative visuals.

PHILOSOPHY I

Through the beauty of images, we believe in the power of creation, in perso-
nalized communications, and in excellence through the execution of thoughtful
concepts: a vision that combines an awareness of contemporary trends

and expertise.

MISSION |

Colagene is a creative operation that gives a face to ideas. In our work, we po-
sition illustration as the visual launching pad for possibilities that are original
and infinite: our artistic expertise is available for your most diverse projects.
Our mission is to deliver projects that are more than just aesthetically
pleasing - we are committed to providing a productive and professional

experience for every one of our collaborations.
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N, '/ you wish to receive the full version of the Colagene Kit (printed or PDF]

please make your request by email to parisfdcolagene.com






